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Call to Action:
Building Providence’s Creative and Innovative Economy

Our Challenge for Change

This call to action has been two years in the making. It is the product of many conversations,
workshops, and planning sessions, including input from Richard Florida, PhD, H. John Heinz I
Professor of Regional Economic Development at Carnegie Mellon University and author of The
Rise of the Creative Class. Hundreds of creative people from all disciplines have shaped this
document.

Each stakeholder in Providence's future is challenged to parficipate in the evolution of the
city's creative and innovative economy:

= Educators must create climates for learning where young creative minds flourish

= Elected officials must champion the creative economy as our future economy

= Economic development professionals and city planners must focus on retaining and at-
tracting talent, creating jobs and investing in the city

= Universities and hospitals must use their knowledge and intellectual property to build
community within and develop the economy of the city

= Investors must invest in businesses from small to large scale; mindful that an investment
here has a different risk profile than one in Boston

= Foundations must invest in building the new infrastructure—access to talent and tools—
to support the creative economy

= Business must invest in the creativity and capabilities of their workforce

= Cifizens must use the universal gift of creativity at work and in the community

= Creative people in all disciplines must work together for the common good of our city

This is a whole-city, all-neighborhood vision.
Vision: Positioning Providence as a Creative Place

Providence is poised to take its place among the leading cities of the future. Cities like ours,
with fewer than 200,000 people and vibrant with diversity and authenticity, are the ones that
are aftracting and holding what Richard Florida calls creative people—a mix of artists, scien-
tists, and other professionals who form an increasingly potent 21st century economic force.
Creative people want authentic cities on a livable scale. Talent, authenticity, tfechnology and
diversity form the fiery core of the new economic development.

Our city is home to more than twelve institutions of knowledge creation, with clusters of design
and business services in its core and an intensifying biomedical research enterprise in the Jew-
elry District. In order to achieve its destiny, Providence must build on its diverse strengths, from
the scientific knowledge inherent in the laboratories of our colleges and teaching hospitals to
the vibrant arts culture that pulses in our streets, stages, and studios. This is a whole city, all
neighborhood vision. Every citizen has creative potential. Attract, retain and integrate creative
people throughout the city—students, immigrants, entrepreneurs and investors—in many types
and sizes of creative companies.

As we model the shift from an industrial to a creative economy, we wiill create jobs and expand
the tax base. And, as Providence grows, we will hold and deepen its soul.
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